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Social Connection in MN Eats Activities  
W I T H I N  C U R R E N T  S H I P  C O N T E X T  W O R K  

Without social connection, humans are not able to be at their best, mentally and physically. In 
SHIP 22-26, adding a social connection component, or boost, to current SHIP context work can 
help underscore the importance of re-connecting and re-engaging after the social isolation that 
many felt, and feel, related to the COVID-19 pandemic.  

Well-Being Statewide Activity: Incorporate social connection within SHIP activities 
through reframing policies and systems to promote as sense of belonging.  

How does social connection fit within MN Eats Strategy? 
The goal of adding social connection to current SHIP work is to enhance current efforts and 
relationships. SHIP work can benefit from adding social connection boosts to current PSE 
activities.  

Several social connection activities can easily be added (and measured) to benefit the SHIP 
activity. The table below provides a short list of social connection ideas within activities. There 
are many creative ways to incorporate social connection boosts that are unique to your 
community and activities.  

Activity Social Connections Ideas 

Breastfeeding in 
the Workplace 

Help breastfeeding parents know that breastfeeding is welcome, and 
the norm: 

• Create a space for nursing parents to pump that allows for 
both privacy and/or conversation with others. A short poll or 
survey can help better understand what users would like. 

• Create a peer support group for breastfeeding parents.  
• Provide community-based breastfeeding resources to help 

parents connect with assistance and support outside of work 

SuperShelf • Engage volunteers and shoppers in the design and 
transformation to foster a sense of belonging. 

• Strive for a strong volunteer/shopper relationship to build 
community connectedness. 

• Create a welcoming environment and increase visibility of the 
food shelf within the community to reduce stigma. 

Food Rx Build opportunities for social connection into the program: 

• Group grocery store tours 

• Start a social media group to share recipes or ideas. 
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• Create a welcoming atmosphere at the Food Rx pickup spot 
(grocery store, farmers market, clinic, etc.) 

Community 
Based Agriculture 

• Support a garden cleanup workday in the spring or fall 

• Set up a gathering space for people to sit and rest 

• Create a “share table” for extra produce and post the 
availability through social media with pick up days and times. 

• Create a way for fellow gardeners to share recipes and 
gardening tips (bulletin board, social media, emails, etc.) 

Community Food 
Assessments and 
Planning 

• Be inclusive and strive for diverse representation on 
committees and teams. 

• Where are places in our food system where people can 
connect (farmers markets, community gardens, food shelf, 
grocery store, etc.)? 

• What about our food system might keep people from 
connecting (lack of translated signage, non-welcoming 
atmosphere, etc.)? 

Farm to School, 
ECE, and/or 
Institution 

• Start a recipe club. 
• Invite a local farmer to talk about their farm and do taste tests. 

• Connect with MN Ag in the Classroom (MDA) and host a virtual 
farm field trip. 

Farmers Markets • Add a social services booth to connect people to resources. 

• Create areas to gather, sit, and take in the market activity. 

• Incorporate culturally diverse vendors, activities, and signs in 
multiple languages that reflects the whole community. 

How to Measure these Efforts? 
Social connection efforts can be measured by: 

• Increase in the number of participants attending the activities listed above. 

• Fold connection questions into organizational assessments or wellness interest surveys. 
Surveys that include questions such as “I feel more included, represented, or 
connected” are a good place to start. A common question asked in organizational 
assessments is “do you have a best friend at work?”. Perhaps an easier question might 
be “do you have people at work with whom you can talk about your personal life?”.  

• Ask these questions before and after to show increase in social connection. 
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