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Adding Social Connection Strategies to Farmers 
Markets 
Overview 
SHIP’s goal is to invest in opportunities with communities to create equitable, healthy, and 
positive conditions that promote well-being and resiliency for all Minnesotans.  

Well-being means something different from person to person, and community to community; 
however, key components of well-being generally include: 

▪ Sense of belonging and purpose, 

▪ Mental and physical health, 

▪ Economic stability and prosperity. 

Farmers markets are a resource that SHIP can use to positively influence each of these key 
components. 

Opportunities for Enhancing Connection and Well-being at 
Farmers Markets  
In their simplest form farmers markets are places for vendors to sell directly to shoppers, but 
farmers markets also contribute to the well-being of communities and individuals. Some of the 
ways they do this are built in, like increasing access to healthy food, providing a chance to 
gather with neighbors or spend more time outdoors, and by supporting the local economy. 
Other ways, like those in the suggestions found below, can be added. 

Everything that happens at a farmers market can be enhanced to ensure they are places that 
feel welcoming and relevant for all community members, especially those identified with 
groups often marginalized. Below are some ways SHIP can help a farmers market build 
community and support well-being. 

Making the market more economically accessible and affordable 

SNAP & Market Bucks 
Accepting SNAP is essential for ensuring that the benefits farmers market offer for social 
connection and well-being can be enjoyed by everyone.  

Market Bucks is a state funded program that matches up to $10 worth of SNAP benefits used at 
farmers markets to increase purchasing power for SNAP-eligible foods at each visit. As a bonus, 
SNAP and Market Bucks used at the market put more money into the pockets of local farmers, 
who may have low incomes themselves. 

SHIP can provide funding and technical assistance to help farmers markets accept SNAP 
benefits.  
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Power of Produce (PoP) Program 
The Power of Produce (PoP) program helps engage children at the farmers market with fun 
educational activities, and provides them with a $2 token each visit to spend on fresh produce. 
PoP is another way that farmers markets can make fresh produce more affordable for families. 
Some markets have also started to offer “PoP Plus,” which is a similar program designed to 
benefit senior citizens. 

SHIP can support some costs associated with starting a PoP program. The University of 
Minnesota Extension provides a comprehensive resource for starting a PoP program that can be 
found here: https://extension.umn.edu/local-foods/power-produce-pop-club 

Create Inclusive Environments that Reflect the Community  
As mentioned above, farmers markets aren’t just places to buy things. They are also places to 
see and be seen, to be entertained, to be informed, to build social capital, to chat with friends 
and neighbors, and to establish and reinforce community identity and belonging.  

Any given farmers market is likely to attract and cater to the dominant groups in its host 
community, which can have the effect of excluding many other community members from 
participating in the farmers market experience. It takes intentional and ongoing effort to make 
a farmers market a fully inclusive and welcoming space. Below are some suggestions to get 
started. 

Use the Anti-Racist Farmers Market Toolkit to Guide Your Work 
The Anti-Racist Farmer’s Market Toolkit – (The Anti-Racist Farmers Market Toolkit - Farmers 
Market Coalition) was created to take action against systemic racism and create a safe space at 
farmers markets nationwide. This free toolkit can be used to guide efforts with local farmers 
markets.  

Embrace the Many Nationalities and Cultures Found in the Market’s Community  
Ideas to highlight different cultures and foods could include: 

• Host an activity table that features culturally diverse foods and showcases the foodways 
of a variety of different cultures 

• Encourage the market to host a diverse mix of live music 

• Ensure market signs, banners, and promotional and informational materials can be 
easily understood by anyone in the community 

• Encourage producers to provide samples, share recipes, and offer meal suggestions. 
Producers are likely to be a rich resource for introducing market customers to foods and 
foodways that are new and unfamiliar. 

https://farmersmarketcoalition.org/the-anti-racist-farmers-market-toolkit/
https://farmersmarketcoalition.org/the-anti-racist-farmers-market-toolkit/
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Offer Safe Routes to Healthy Food & Accessible Spaces for Gathering 
Consider a location for the market that is accessible by multiple modes of transportation to 
ensure equitable access. While markets need to be accessible by car, look for ways to increase 
access for walkers, bikers, transit riders, and those with ADA accessibility needs as well. 

Work with the market to provide informal seating, preferably in shaded areas, as spaces for 
people to rest, take in live entertainment, increase interactions, and be available for all to 
enjoy. Be sure to consider accommodation for people with limited mobility, low eyesight, 
families with children—e.g., clear, level pathways, accessible restrooms, transportation options, 
room for strollers, wheelchairs, etc.  

Add a Food Ambassador 
A food ambassador introduces people from socially or economically disadvantaged groups to 
the market, helps them get the most out of their market experience, and positively influences 
how well the market serves them. Food ambassadors are ideally recruited from the groups or 
communities they will ultimately serve. They are likely to perform a good deal of their outreach 
activities in those same spaces. 

At the market, food ambassadors welcome and orient new customers. They might provide a 
variety of services including, but not limited to: 

▪ show customers how to use SNAP benefits, Market Bucks, and other food assistance and 
incentives. 

▪ encourage customers to try new foods, offer cooking tips, or share healthy and culturally 
relevant recipes.  

▪ engage with vendors around growing or bringing new foods to the market. 

▪ help reveal other opportunities for better meeting customer needs.  

Here is an example of a market ambassador program in action with resources for getting one 
started: https://case.edu/swetland/research/freshlink-ambassador-technical-assistance.  

Offer a Community Resource Booth 
A farmers market provides great potential for community engagement, and a well-curated 
resource booth can broaden the market’s relevance and raise awareness of locally available 
programs and services. A resource booth can be the connection hub between market visitors 
and the wider community. Organizations such as local public health entities, health care 
providers, city or county departments, libraries, and nonprofits that serve the community make 
great candidates for coordinating or contributing to a resource booth. The resource booth can 
also anchor the presence and work of a food ambassador (see above).  

SHIP staff can help to identify and convene the community partners to fill the booth. 

https://case.edu/swetland/research/freshlink-ambassador-technical-assistance
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Connect with the Local Food Shelf 
Many farmers markets in Minnesota have relationships with local food shelfs, which can 
promote the farmers market and highlight opportunities to use food assistance there. 
Additionally, producers may be willing to donate unsold produce to the food shelf at the end of 
the market day. Whether through leaflets or in-person appearances at the resource booth (see 
above), the food shelf can also use the farmers market to make itself better known, and to 
normalize the use of food shelves to access food in the community. 

Use a Multi-Media Approach to Connect with the Community 
Social media provides important ways for a farmers market to invite and engage individuals and 
groups that might otherwise be unreachable. While use of social media can be important for 
some purposes, it is important to remember that there are segments of any community whose 
members rely on print and radio to stay informed and connected.  

While there might be a cost for placing ads promoting the market, there are generally ample 
opportunities to get markets, especially those employing the ideas above, featured in earned 
media outlets, which are free. Local newspapers and radio stations are also often looking for 
content and might welcome public-interest pieces centered around the farmers market.  

Financial Guide and Social Connection Expenses 
Expenses for enhancing a market’s ability to foster social connection should be minimal. SHIP’s 
contributions might come in the form of helping markets and community partners identify 
opportunities, convening and providing the “glue” to help realize those opportunities, and 
thinking through and preparing for what will be needed to sustain an effort.  SHIP staff can play 
a key role to build in concepts of inclusion, welcome, and openness into planning the strategy.   

Resources 
The Anti-Racist Farmer’s Market Toolkit – (The Anti-Racist Farmers Market Toolkit - Farmers 
Market Coalition). This toolkit was created to taking action against system racism and create a 
safe space at farmers markets nationwide.  

How do I cook that? A guide to unique produce at the Farmers Market – located in Basecamp, 
this resource was created by Winona PartnerSHIP and talks about introducing market shoppers 
to unfamiliar foods. 

 
Minnesota Department of Health 
Office of Statewide Health Improvement Initiatives  
85 East 7th Place, Suite 220, PO Box 64882 
St. Paul, MN 55164-0882 
https://www.health.state.mn.us/communities/ship/index.html 
Updated: August 2022 
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https://farmersmarketcoalition.org/the-anti-racist-farmers-market-toolkit/
https://farmersmarketcoalition.org/the-anti-racist-farmers-market-toolkit/
https://public.3.basecamp.com/p/ft34MWwN8tAfG11a47aHadad
https://www.health.state.mn.us/communities/ship/index.html
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